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Managementscholars have recently focused on space and expanded research across different
domains. In particular, considering the impact of computer-mediated communication (CMC)
on organisational activities, studies have theorised the expansion of spaces from a physical
dimension to a digital one.

The growing interest around the various facets of the construct of space calls for both fresh
theoretical and practitioner-oriented research that advances our understanding of how
digital technologies influence firms' organisational space. The very concept of space
can in fact define new challenges for managers, foster the development of heterogeneous
competitive spaces, lead to the innovation of traditional business models, and contribute to
the emergence of new industries.
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